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MesxanHeHn 10K/1a] 3a AeHHOCTTA HA
»Ansepraiznur Hponamxu” AJl
KBbM ITbpBO TpHuMeceuue Ha 2013 r., cvriiacHo
yn. 1000, an. 4, 1. 2 ot 3TIILIK

1. Undopmanns 3a BAKHH CHOMTHS, HACTHITHIH
npe3 TPHMeCeTHETO H C HATPYNBAaHE 0T HAYAIOTO
Ha (PHHAHCOBATA I'OJHHA 0 KPAS HA CHOTBETHOTO
TpHMece4Yne.

[Ipes oT4eTHHMS [epUOJI HE Ca HACTBHIMIM
3HAYNMH CHLOUTHA.

1.1. IIpuno6uBane Ha JIMA npes 2012 1.

3a nepwoma 01.01.2013 r. - 31.03.2013 r.
ApY)KECTBOTO He e mnpuaobuBano IbArOTpaiHu
MaTEPHAIHU aKTHBH.

1.2. PesynTaTn oT ocHOBHA JAeifHOCT

3a nepwoma 01.01.2013 r. - 31.03.2013 r.
JPYKECTBOTO HE € peaJIM3Hpano TMpHUXoa  OT
npopaxOu. JIpy»KecTBOTO € aKyMyaHpayo pa3xoiu
oT obuuaiiHaTa AeHHOCT B pasMep Ha 9 Xunsau nesa.
Kbm 31.03.2013 r. ,,Ansepraiizunr [Tpoqumku” AJ]
MMa KpPaTKOCPOYHM TBLPrOBCKH B3eMaHHs 923 xu.
NeBa M Opyrd B3emanus 238 xun.  Jieea.
HpyXecTBOTO MMa KpaTKOCPOYHH 3ab/UKEHHA KbM
JlocTaBYMUH B pasmep 265 xun. nB., a o0wo
3agbipkenus B pasmep 406 xun. nB.

dunaHCcOBUS pesynrTar Ha »AnBepTaiizuHr
[Mpoaumxkk” AJl 3a nepuona e cUeTOBOHA 3aryba B
pasmep Ha 9 Xun. nesa.

2. Undopmanusi 3a CKIIOYEHHTE TOJIeMH CIeJIKH
MeXIy CBBP3aHH JHLA Npe3 NLPBO TPHMecedHe
Ha 2013 r.

3a nepwoma 01.01.2013 r. - 31.03.2013 r.
HAnsepraizunr [lpomumku” AJl He e crirouBano
roieMH CHENKM CbC CBbp3aHd JHMLA, H3KTHOYBaiiku
caenky ot oOuyYaiiHa CTOMaHCKa JeHHOCT.

3. Onucanme Ha OCHOBHHTE pHCKOBE H
HeCHIYPHOCTH, Mpel KOMTO €& H3NpaBeHo
JpyxecTBOTO mpe3 cleABAHS  (PHHAHCOB

nepHoA.py>kecTBOTO € 3aBMCHMO Haii-Beue OT
oblMTe TEHJEHLMH B CEKTOpa Ha MapKeTHHra M
pexyiamara. TBH KaTo pasMepa Ha WHBECTHULMUTE B
MAapKETHHTI Ca BBIIPOC HA MEHUIKBPCKO YCMOTPEHHE
W 3aBHCAT OT pasMepa H pasnpelneneHHeTO BbB
BPEMETO Ha MapU4HHMTE MOTOLH HA CAMHA KIHEHT H
LAJIOCTHATA KOHIOHKTYpa Ha CeKTopa, B KOUTO
onepupa pexsaMmoparens, »AABepTai3uHT

Interim Activity Report
of ,,Advertising Prodigy” AD
For the first quarter of 2013, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective three months period.
During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2012
For the period 01.01.2013 - 31.03.2013 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2013 - 31.03.2013, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 9 thousand.

Up to 31.03.2013 ,,Advertising Prodigy” AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 265 thousand, and total liabilities
BGN 406 thousand.

Financial result of , Advertising Prodigy” AD for
period is an accounting loss at the amount of BGN 9
thousand.

2. Information on major transactions concluded
between related persons during the first quarter of
2013

For the period 01.01.2013 r. - 31.03.2013
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sect
situation, in which the Advertiser
“Advertising Prodigy” AD is directly de
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lNponmwmxw” Al e npsko  3aBHMCHMO  oT
UMKIFHYHOCTTA HA HMKOHOMMKarta, 3abassHero B
prCTOoBeTE Ha OBJIrapcKaTa MKOHOMMKA, ChOTBETHO
HaMANSBAHETO HA PA3XOANTE 33 PEKIamMa W reyar,
MONE 1a ¥MA CHINECTBEHO HETATHBHO BAMSHUE
BHPXY NPUXOANTE HA APYKECTBOTO.

Tosn puck e g0 maxpme KOMDEHCHpaR  OT
BBIMOXKHOCTTA Ha Ansepratizunr [Tpomumik™ AJl
Jia pasBUe NPHCBCTBUETO CH HA HA3APA HA CHCEOHH
crpatn (Depupa, Kunwsp), kbaero npepnarasure or
HETO peritaMHy yeryrn  Guxa mornm pa Gwaar
PeAM3NPata Ha NO-BYUCOKH LEHMU.

TenpenuuaTa B NOCHEAHNTE TOZMHYE € BCe NOBEYUE
peKiaMojaTe/ ¥ KOMYHUKAUWOHHM AreHUWY 18 ce
JAOBCPABAT  HA  HETPAOHLWOHHHMTE MEaWW 3a
KaMMaHHHTe K4TO TOBA BaXWKW B ocobena cremen 3a
Harouna Eppona, nsocrasatua B 3HaunTensa crenen
OT 3amajiHkTe Ma3apd B TOBA OTHOHIEHME,
CoBPEMEHHUAT CBAT CE CTPEMH KBM HOBOTO M
HETPAMLHUOHHOTO BbE Beaka cfepa ua Busneca, a B
pEKAaMATa  HOBATOPCTBOTO € 0coDeHO  BAKHO.
Benuko Tosa ChijaBa MAeATHHTE NPEANOCTABKH 3a
NO-FoIAMO TMPUCHCTBHE HA BCE 110-pa3HOOBpasHu
PEKNAMHK  HOCHTEN™ 8 eXSHHEBHETO K
NPEBPBIIAHETO AOPH HA PAjCKUS TPRHCHOPT B8
menna. Pexnamara wanuksa npen notpeSurennre na
BCAKA KPaukd, 4 TPajMIMOHHATA #  wHali-neue
TeACRM3HONMATA  pexiama  OHMBa  BCe  riomeue
wiocrasana or Gusweca. Tora ¢ eawa peanwa
BLIMOKHOCT 32, Ansepradisunr [Ipommmxn™ A sa
CTaie Y4aCTHHK B €[HO CHBCEM HOEO HanpapieHue
HA peKnaMaTta, KOeTO OCBeH BCHYKO JpYyro Lie
HO3BO HA  IAPYXKECTBOTO A  reHepupa U
SHAYUTENHH HPHNOIH.

the economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of the
advertising and print expenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modern world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue.




